
KAPLAN MOBRAY

GROWTH 

IS A CHOICE 

AMPLIFYING MARKETING 

EFFECTIVENESS

TO ELEVATE YOUR BRAND 

AND GROW SALES 
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@kaplanmobray

OPTIMIZE.

 INNOVATE.

GROW.
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Connect
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NUMBER.
@kaplanmobray Kaplanmobray.com

SALES.

CUSTOMER 
RELATIONSHIPS.

COMPETITION.
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BUSINESS TRENDS 2025
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ECONOMIC
UNCERTAINTY

LABOR 
SHORTAGES

SUPPLY CHAIN
DISRUPTIONS

TECHNOLOGY
ADVANCEMENTS 
AND ADOPTION

COMPLEX SALES
CYCLE

CUSTOMER 
DIVERSIFICATION

DATA
MANAGEMENT

CYBERSECURITY
THREATS

MARKET
COMPETITION

REGULATORY
CHALLENGES

GEO POLITICAL
UNCERTAINTY

SUSTAINABILITY
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@kaplanmobray

PEOPLE

NEED TO

TRUST

YOU

BEFORE 

THEY

CHOOSE TO

BUY FROM 

YOU

@kaplanmobray Kaplanmobray.com



2

@kaplanmobray

YOUR PERSONAL BRAND 

WILL RAISE YOUR 

CREDIBILITY 

@kaplanmobray Kaplanmobray.com
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@kaplanmobray

YOUR MARKETING 

EFFECTIVENESS 

WILL GROW

YOUR SALES 

@kaplanmobray Kaplanmobray.com
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@kaplanmobray

“PEOPLE PLACE A HIGHER VALUE ON 

BRANDS THEY CAN RECALL”

 
“IF OTHERS CANNOT RECALL YOU, THEY

MAY NOT THINK YOU ARE GOOD”

@kaplanmobray Kaplanmobray.com
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@kaplanmobray

MEMORABLE BRANDS HAVE HIGHER VALUE
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@kaplanmobray

“CUSTOMERS PLACE A HIGHER VALUE 

ON REPS AND REP FIRMS THEY TRUST 

AND CAN RECALL”

“IF YOUR 

CUSTOMERS/PROSPECTS/OEMs/ENGINEERS 

CANNOT FIND/TRUST/REMEMBER/OR REFER 

YOU, THEY WILL BUY FROM SOMEONE ELSE”
@kaplanmobray Kaplanmobray.com

MULTICHANNEL MARKETING ENHANCES SALES PERFORMANCE



LIKED? VALUED?

TRUSTED?

RESPECTED?

KNOWN?
BUY? 

INVEST IN YOUR MARKETING EFFECTIVENESS
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ICU.
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@kaplanmobray

INTENTIONAL MARKETING OUTREACH.

CONSISTENT HIGH STANDARD.

UNIQUE VALUE PROPOSITION.

@kaplanmobray Kaplanmobray.com

ICU. 



2

@kaplanmobray

ICU.
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• DRIVE AWARENESS

• INCREASE 

ENGAGEMENT

• INSPIRE PURCHASE 

ARE YOU MARKETING EFFECTIVELY FOR GROWTH? 
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• SOCIAL MEDIA B2B MARKETING
• EMAIL MARKETING
• PODCASTS
• ARTICLES-BLOGS-CASE STUDIES
• VIDEO TESTIMONIALS
• SEARCH ENGINE OPTIMIZATION (SEO)
• WEBINARS
• PPC DIGITAL ADVERTISING
• YOU TUBE CHANNEL
• TRADE SHOWS INDUSTRY EVENTS 
• CRM and AFFILIATE MARKETING
• AI AUTOMATION
• WEBSITE
• STRATEGIC PARTNERSHIPS
• SMS TEXT CAMPAIGNS
•  
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• “WHAT SHOULD I DO?”
• “WHERE DO I START?”
• “AM I DOING ENOUGH?”
• “I HAVE NOT CONSIDERED 

THAT”
• “I DON’T HAVE TIME TO DO 

MORE MARKETING”
• “HOW DO I DO THAT?”

• “I’M DOING JUST FINE”
• “I DON’T NEED TO DO ANY OF 

THAT STUFF”
• “MY CUSTOMER WILL ALWAYS 

BUY FROM ME”
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@kaplanmobray

CUSTOMERS WHO 
ENGAGE WITH 
BUSINESSES ACROSS 
MULTIPLE CHANNELS 
SPEND 30% MORE.

BUSINESSES THAT USE 
MULTIPLE MARKETING 
CHANNELS WITNESS, ON 
AVERAGE, A 24% 
INCREASE IN REVENUE 
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@kaplanmobray

WHAT’S SOMETHING YOU WOULD 

LIKE 24% MORE OF?

@kaplanmobray Kaplanmobray.com
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MULTICHANNEL MARKETING ENHANCES SALES PERFORMANCE
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HOW MANY MARKETING CHANNELS 
DOES  YOUR  REP FIRM USE TO:

• BRAND YOUR REP FIRM 
• SHOWCASE YOUR LINE CARD PARTNERS 

PRODUCTS AND SOLUTIONS
• DEMONSTRATE YOUR REP'S EXPERTISE
• NURTURE CUSTOMER RELATIONSHIPS
• GROW SALES
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MULTICHANNEL MARKETING ENHANCES SALES PERFORMANCE
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BUSINESSES THAT USE 
MULTIPLE MARKETING 
CHANNELS 
WITNESS, ON AVERAGE,  A 
24% INCREASE IN REVENUE 

MULTICHANNEL MARKETING ENHANCES SALES PERFORMANCE
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@kaplanmobray@kaplanmobray Kaplanmobray.com

• SOCIAL MEDIA B2B MARKETING
• EMAIL MARKETING
• PODCASTS
• ARTICLES-BLOGS-CASE STUDIES
• VIDEO TESTIMONIALS
• SEARCH ENGINE OPTIMIZATION (SEO)
• WEBINARS
• PPC DIGITAL ADVERTISING
• YOU TUBE CHANNEL
• TRADE SHOWS INDUSTRY EVENTS 
• CRM and AFFILIATE MARKETING
• AI AUTOMATION
• WEBSITE
• STRATEGIC PARTNERSHIPS
• SMS TEXT CAMPAIGNS
•  
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@kaplanmobray Kaplanmobray.com@kaplanmobray

SOCIAL MEDIA B2B MARKETING
EMAIL MARKETING
PODCASTS
ARTICLES-BLOGS-CASE STUDIES
VIDEO TESTIMONIALS
SEARCH ENGINE OPTIMIZATION (SEO)
WEBINARS
PPC DIGITAL ADVERTISING
YOU TUBE CHANNEL
TRADE SHOWS INDUSTRY EVENTS 
CRM and AFFILIATE MARKETING
AI AUTOMATION
WEBSITE
STRATEGIC PARTNERSHIPS
SMS TEXT CAMPAIGNS
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“IF CUSTOMERS/PROSPECTS 

OEMs/DISTRIBUTORS

ENGINEERS CANNOT 

FIND/TRUST/REMEMBER/OR 

REFER YOU WHERE THEY 

ENGAGE IN LOOKING FOR A 

SOLUTION, THEY WILL BUY 

FROM SOMEONE ELSE”

ARE YOU MARKETING EFFECTIVELY FOR GROWTH? 

MULTICHANNEL MARKETING ENHANCES SALES PERFORMANCE
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MOVE OR SIT 
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@kaplanmobray Kaplanmobray.com

ADAPT ADOPT EVOLVE 
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ADOPT NEW WAYS TO ENGAGE 



@kaplanmobray Kaplanmobray.com

ADAPT TO THE CHANGING LANDSCAPE
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EVOLVE TO CREATE FUTURE GROWTH
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@kaplanmobray

OPPORTUNITY.

 CHOICE.

@kaplanmobray Kaplanmobray.com
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@kaplanmobray@kaplanmobray Kaplanmobray.com

• SOCIAL MEDIA B2B MARKETING
• EMAIL MARKETING
• PODCASTS
• ARTICLES-BLOGS-CASE STUDIES
• VIDEO TESTIMONIALS
• SEARCH ENGINE OPTIMIZATION (SEO)
• WEBINARS
• PPC DIGITAL ADVERTISING
• YOU TUBE CHANNEL
• TRADE SHOWS INDUSTRY EVENTS 
• CRM and AFFILIATE MARKETING
• AI AUTOMATION
• WEBSITE
• STRATEGIC PARTNERSHIPS
• SMS TEXT CAMPAIGNS
•  
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@kaplanmobray

IMPROVE YOUR STRATEGIC 

POSITIONING 

DELIVER VALUE-ADDED SERVICES

BUILD STRONG RELATIONSHIPS 

 @kaplanmobray Kaplanmobray.com



@kaplanmobray Kaplanmobray.com

WATCH OR BE WATCHED
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PRODUCTS
PLACEMENT
PROMOTION

PRICING



2

@kaplanmobray@kaplanmobray Kaplanmobray.com@kaplanmobray Kaplanmobray.com

PARTICIPATORY.

PROFITABLE.

PROFESSIONAL.

PERSONALIZED.
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• SOCIAL MEDIA B2B MARKETING
• EMAIL MARKETING
• PODCASTS
• ARTICLES-BLOGS-CASE STUDIES
• VIDEO TESTIMONIALS
• SEARCH ENGINE OPTIMIZATION (SEO)
• WEBINARS
• PPC DIGITAL ADVERTISING
• YOU TUBE CHANNEL
• TRADE SHOWS INDUSTRY EVENTS 
• CRM and AFFILIATE MARKETING
• AI AUTOMATION
• WEBSITE
• STRATEGIC PARTNERSHIPS
• SMS TEXT CAMPAIGNS
•  



2

@kaplanmobray@kaplanmobray Kaplanmobray.com

CUSTOMERS WHO ENGAGE WITH BUSINESSES 
ACROSS MULTIPLE CHANNELS SPEND 30% MORE



SELF AWARENESS
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@kaplanmobray

       
        

             

             

     

ARE YOU

FUTURE PROOFING

YOUR BRAND?

ARE YOU BUILDING

A COMPETITIVE 

ADVANTAGE?
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@kaplanmobray

      
        

           

             

     

MULTI CHANNEL MARKETING-KEEPS YOU RELEVANT
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@kaplanmobray

HIGHER SALES

GREATER RETENTION

MORE REFERRALS

INCREASED GROWTH

FAVORABLE BRAND

Connect
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HIGH FIVE 

WE DID IT!!

WE WON!

WE GOT THE 

CONTRACT!
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@kaplanmobray

WETVS.

@kaplanmobray Kaplanmobray.com
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@kaplanmobray

ARE YOU SITTING 

UNDER THE TABLE?

@kaplanmobray Kaplanmobray.com
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SALES GROWTH

CUSTOMER 

RETENTION

REFERRALS

COMPETITIVE

ADVANTAGE

BRAND 

CREDIBILITY

HIGH FIVE – MARKETING STRATEGIES 
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@kaplanmobray

     

• WEBSITE OPTIMIZATION, SOCIAL MEDIA 

MARKETING AND LINKEDIN  

• EMAIL MARKETING, CRM AND AUTOMATION

• THOUGHT LEADERSHIP AND CONTENT 

MARKETING 

• VIDEO MARKETING AND PERSONALIZED 

VIDEO OUTREACH

• SOCIAL MEDIA B2B MARKETING 
AND SALES FUNNEL OPTIMIZATION

“HIGH FIVE” – MARKETING STRATEGIES 
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WEBSITE – SOCIAL MEDIA B2B –LINKEDIN 
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@kaplanmobray

PEOPLE MEET YOU BEFORE THEY MEET YOU 

@kaplanmobray
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@kaplanmobray

DOES YOUR WEBSITE 

INSPIRE TRUST?

DOES YOUR WEBSITE 

INFLUENCE SALES?

@kaplanmobray Kaplanmobray.com
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@kaplanmobray

     

• YOUR WEBSITE/LINE CARD CREATES A 

FIRST IMPRESSION AND MAY REVEAL 

THE STANDARD AND QUALITY OF 

YOUR FIRM, REPS AND PARTNERS

• CUSTOMERS LOOK AT WHAT OTHERS 

SAY AND SHARE ABOUT YOU

• SEARCH ENGINE OPTIMIZATION (SEO) 

OPTIMIZES YOUR SITE TO BE FOUND 

ON THE INTERNET

• VIDEO ON WEBSITES INCREASE SALES 

AND ENGAGEMENT
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@kaplanmobray

      
        

           

             

     

ARE YOU

AVAILABLE?

ARE YOU A 

REWARD?

OR
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@kaplanmobray

BE A REWARD TO 

YOUR STAKEHOLDERS   
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@kaplanmobray@kaplanmobray kaplanmobray.com

FIRST IMPRESSIONS CREATE PERCEIVED VALUE
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@kaplanmobray@kaplanmobray kaplanmobray.com

FIRST IMPRESSIONS CREATE PERCEIVED VALUE
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FAVORABLE IMPRESSION DELIVER A DESIRED SOLUTION

CONSISTENT 

A UNIQUE WAY TO BE REMEMBERED RELEVANT 
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• VIDEO ON WEBSITES INCREASE 

SALES AND ENGAGEMENT

• ADDING A VIDEO TO A LANDING 

PAGE CAN BOOST CONVERSION 

RATES BY UP TO 80%

• WEBSITES FEATURING VIDEOS 

EXPERIENCE A 41% BOOST IN 

ORGANIC SEARCH TRAFFIC 

COMPARED TO THOSE WITHOUT 

VIDEO CONTENT

WEBSITE – VIDEO – SEARCH ENGINE OPTIMIZATION
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@kaplanmobray

   

1. HOW DO MOST PEOPLE FIND YOU 
AND YOUR REP FIRM TODAY?

2. WHAT IS THE MOST CONSISTENT 
ATTRIBUTE THAT YOU ARE 
KNOWN FOR ACROSS SOCIAL 
MEDIA MARKETING CHANNELS?

3. WHAT WOULD YOUR 
CUSTOMERS SAY IS YOUR FIRM’S 
BIGGEST STRENGTH?

3 QUESTIONS FOR REPS 
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@kaplanmobray

   

1. HOW DO MOST PEOPLE FIND YOU 
AND YOUR REP FIRM TODAY?

2. WHAT IS THE MOST CONSISTENT 
ATTRIBUTE THAT YOU ARE 
KNOWN FOR ACROSS SOCIAL 
MEDIA MARKETING CHANNELS?

3. WHAT WOULD YOUR 
CUSTOMERS SAY IS YOUR FIRM’S 
BIGGEST STRENGTH?

3 QUESTIONS FOR REPS 



2

@kaplanmobray

ALWAYS GOOGLE YOUR NAME
@kaplanmobray kaplanmobray.com
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WRITE YOURSELF A GOOGLE REVIEW
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@kaplanmobray

   

• WHO ARE THE MOST 
REPUTABLE  MANUFACTURING 
REPRESENTATIVE FIRMS FOR 
MICROCHIPS IN THE WEST 
REGION?

• WHAT ARE SOME OF THE BEST 
MARKETING CHANNELS TO 
SHOWCASE MY 
MANUFACTURING REP FIRM’S 
CREDIBILITY OVER MY 
COMPETITORS?

• WHAT ARE THE TOP 5 
CONCERNS FOR ELECTRONICS 
INDUSTRY ENGINEERS TODAY 
WHEN SOURCING PARTS?

PRACTICE 
ChatGPT
PROMPTS 
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@kaplanmobray

PEOPLE MEET YOU BEFORE THEY MEET YOU 

@kaplanmobray
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SALES IMPROVEMENT: OVER 70% OF B2B 

MARKETERS REPORTED IMPROVED SALES AFTER 

UTILIZING SOCIAL MEDIA IN THE PAST YEAR.

LEAD GENERATION: LINKEDIN HAS PROVEN TO 

BE A VALUABLE PLATFORM, WITH 4 IN 5 B2B 

LEADS COMING FROM THE SITE.

CONTENT DISTRIBUTION: 90% OF B2B 

MARKETERS HAVE USED SOCIAL MEDIA 

PLATFORMS TO DISTRIBUTE CONTENT, MAKING 

IT THE MOST POPULAR CHANNEL FOR CONTENT 

DISSEMINATION.

B2B  SOCIAL MEDIA MARKETING  AND LINKEDIN



Post
Mention
Search
Share
Comment
Like
Recommend

2-4 POSTS PER WEEK 

INDUSTRY EXPERTISE  

ENGAGEMENT-CAPABILITY-CONNECTION-SALES

LINE CARD PARTNERS 
PRODUCTS SOLUTIONS  

CASE STUDIES
TESTIMONIALS

  

REP FIRM SUCCESS STORIES
TEAM MEMBERS  

STRATEGIC 
PARTNERSHIPS  
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WEBSITE – VIDEO – SEARCH ENGINE OPTIMIZATION
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81% OF MARKETERS REPORT 
THAT VIDEO DIRECTLY 
INCREASED SALES

93% OF MARKETERS REPORT 
THAT VIDEO HELPED THEM 
ACQUIRE NEW CUSTOMERS



@kaplanmobray Kaplanmobray.com

WATCH OR BE WATCHED
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@kaplanmobray@kaplanmobray Kaplanmobray.com

YOUR WEBSITE AND YOUR LINE CARD 
SHOULD REPRESENT THE QUALITY OF 
YOUR  REPS, FIRM AND PARTNERS 

WHAT DIFFERENTIATES YOUR REP FIRM 
FROM YOUR COMPETITION 

• SHOWCASE YOUR LINE CARD
• DEMONSTRATE YOUR REP'S 

EXPERTISE AND SOLUTIONS
• BUILD RELATIONSHIPS
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@kaplanmobray
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@kaplanmobray

      
        

           

             

     

ARE YOU

AVAILABLE?

ARE YOU A 

REWARD?

OR



SUPER
HERO

WHAT’S YOUR 
SUPER POWER?
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BE OR CREATE A 
“LUMINARY” 
FOR YOUR REP FIRM

THOUGHT LEADERSHIP – CONTENT MARKETING
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@kaplanmobray@kaplanmobray Kaplanmobray.com

WHO IS YOUR 
CAPTAIN OBVIOUS?

THOUGHT LEADERSHIP – CONTENT MARKETING
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@kaplanmobray@kaplanmobray Kaplanmobray.com

• SOCIAL MEDIA B2B MARKETING
• EMAIL MARKETING
• PODCASTS
• ARTICLES-BLOGS-CASE STUDIES
• VIDEO TESTIMONIALS
• SEARCH ENGINE OPTIMIZATION (SEO)
• WEBINARS
• PPC DIGITAL ADVERTISING
• YOU TUBE CHANNEL
• TRADE SHOWS INDUSTRY EVENTS 
• CRM and AFFILIATE MARKETING
• AI AUTOMATION
• WEBSITE
• STRATEGIC PARTNERSHIPS
• SMS TEXT CAMPAIGNS
•  
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THOUGHT LEADERSHIP – CONTENT MARKETING
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65% OF BUYERS SAY THOUGHT 
LEADERSHIP SIGNIFICANTLY CHANGED 
THE PERCEPTION OF A COMPANY MAKING 
THEM MORE LIKELY TO DO BUSINESS 
WITH THEM. 

60% OF DECISION MAKERS SAY THOUGHT 
LEADERSHIP CONVINCED THEM TO BUY A 
PRODUCT OR SERVICE THEY WEREN’T 
PREVIOUSLY CONSIDERING 

THOUGHT LEADERSHIP – CONTENT MARKETING
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@kaplanmobray@kaplanmobray Kaplanmobray.com

DO YOUR EMAILS
BRING DELIGHT TO 
YOUR CUSTOMERS? 

EMAIL MARKETING AI AUTOMATION PERSONALIZATION
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@kaplanmobray Kaplanmobray.com@kaplanmobray

EMAIL MARKETING AI AUTOMATION PERSONALIZATION

REVENUE INCREASE: MARKETERS 
UTLIZING AI FOR EMAIL PERSONALIZATION 
HAVE EXPERIENCED A 41% INCREASE IN 
REVENUE

CUSTOMER RETENTION: USING AI IN 
EMAIL MARKETING CAN IMPROVE 
CUSTOMER RETENTION RATES BY 55% 
HIGHLIGHTING ITS EFFECTIVENESS IN 
FOSTERING CUSTOMER LOYALTY



2

@kaplanmobray

Connect
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@kaplanmobray

Connect



@kaplanmobray

WAVE OF EXCELLENCE 
Kaplanmobray.com
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@kaplanmobray

WETVS.

@kaplanmobray Kaplanmobray.com



2

@kaplanmobray

     

• WEBSITE OPTIMIZATION, SOCIAL MEDIA 

MARKETING AND LINKEDIN  

• EMAIL MARKETING, CRM AND AUTOMATION

• THOUGHT LEADERSHIP AND CONTENT 

MARKETING 

• VIDEO MARKETING AND PERSONALIZED 

VIDEO OUTREACH

• SOCIAL MEDIA B2B MARKETING 
AND SALES FUNNEL OPTIMIZATION

“HIGH FIVE” – MARKETING STRATEGIES 
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• SOCIAL MEDIA B2B MARKETING
• EMAIL MARKETING
• PODCASTS
• ARTICLES-BLOGS-CASE STUDIES
• VIDEO TESTIMONIALS
• SEARCH ENGINE OPTIMIZATION (SEO)
• WEBINARS
• PPC DIGITAL ADVERTISING
• YOU TUBE CHANNEL
• TRADE SHOWS INDUSTRY EVENTS 
• CRM and AFFILIATE MARKETING
• AI AUTOMATION
• WEBSITE
• STRATEGIC PARTNERSHIPS
• SMS TEXT CAMPAIGNS
•  
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@kaplanmobray

       
        

             

             

     

BE THE FIRM THAT STANDS OUT



AWARD-WINNING

www.kaplanmobray.com

kaplan@kaplanmobray.com

347-528-6792

@kaplanmobray

@kaplanmobray Kaplanmobray.com

Author   Speaker  Career Consultant
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