GROWTH
IS A CHOICE

~ AMPLIFYING MARKETING
EFFECTIVENESS

TO ELEVATE YOUR BRAND
AND GROW SALES
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OPTIMIZE.
INNOVATE.
GROW.
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AKT ¢
Manufacturer’s Representative

@CAIN
UNIVERSAL

TECHNOLOGY

” : INNOVATION SALES
Monufacturers Representative T ESENTATIVE

NEXT GENERATION REPRESENTATION

IBSCQ Brandel-Stephens & Co.

Marketing Engineers

.cc ELECTRO  [SPe_—
SALES, INC
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PEOPLE
NEED TO
TRUST
YOU

BEFORE
THEY
CHOOSE TO
BUY FROM
YOU
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YOUR PERSONAL BRAND
WILL RAISE YOUR
CREDIBILITY




YOUR MARKETING
EFFECTIVENESS
WILL GROW
YOUR SALES
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“PEOPLE PLACE A HIGHER VALUE ON
BERANDS THEY CAN RECALL"

“IF OTHERS CANNOT RECALL YOU, THEY
MAY NOT THINK YOU ARE GOOD"
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MEMORABLE BRANDS HAVE HIGHER VALUE

The Top

Companies by Brand Valuation Around the World

Industry

Aerospace &
Defence

B A utomobiles

Engineering &
Construction

Food & Drinks N gt'g'eng Iron &

I Oil & Gas
B R-:a| Estate

Media

Banking B nsurance

_ Commercial

Logistics
Services 9

14. AT&T
12. Verizon $59B
$658B

4. Microsoft
$117B

3. Apple
$14L3‘

Microsoft

Google p

Walmart 8

1. Amazon $221B
Article & Sources:

https:/howmuch.net/articles/top-100-most-valuable-brands-2020
Brand Finance - https://brandirectory.com

11. Mercedes-Ben

B Rctail
I Tech
B clccoms

Other - = LI-‘

oy o
~orange
@
R

e

10. Huawei
$65B

5. Samsung
Group
$94B

= 7. Facebook
$80B

. Walmart

$78B

15. Toyota/

100 Most Valuable Brands in 2020

Brand

Value ($)

13. China Construction Bank
$63B

$58B
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MULTICHANNEL MARKETING ENHANCES SALES PERFORMANCE

“CUSTOMERS PLACE A HIGHER VALUE
ON REPS AND REP FIRMS THEY TRUST
AND CAN RECALL"

“IF YOUR
CUSTOMERS/PROSPECTS/OEMs/ENGINEERS
CANNOT FIND/TRUST/REMEMBER/OR REFER

YOU, THEY WILL BUY FROM SOMEONE ELSE”
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ICU.

INTENTIONAL MARKETING OUTREACH.
CONSISTENT HIGH STANDARD.
UNIQUE VALUE PROPOSITION.




ICU.
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\RE YOU MARKETING EFFECTIVELY FOR GROWTH

Let the buyer’'s concerns guide your content strategy

YOUR BUYER YOUR ACTIONS

DRIVE AWARENESS

Focus on problems and pair
points
TOCUSE

WITN S

Use big-picture

3P ONS( 5
live webinars, Q&A

INCREASE
ENGAGEMENT

Focus on solutions. Educ
prospects evaluate buy
Wi

== - Show what it's like to work with you
e ——— Demos, data sheets, trials, pricing, case
S, I lor comparisons

e of your expertise and
style, and let them interact

INSPIRE PURCHASE

e Validate their decision; ma the contrac
process easy. Begin imple ation
( service phase. Us inars r
11 1r 1

Continuous learning, loyalty programs,

feedback loops. Regular custon nar
introduce ne features. Ne
emails, phone calls. Make tt i fo

) ) - Stay in touch. Look for opportunities to
May become interested in expanding Y | pgrade or expand product use. |

use of goods and services

/ If r UJ: s bir s
I e e to introduce new products. Newsletters, emails
Mm{ phone calls

LIQAPLAN MOBRAY
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SOCIAL MEDIA B2B MARKETING
EMAIL MARKETING

PODCASTS
ARTICLES-BLOGS-CASE STUDIES

VIDEQ TESTIMONIALS

SEARCH ENGINE OPTIMIZATION (SEO
WEBINARS

PPC DIGITAL ADVERTISING

YOU TUBE CHANNEL
TRADE SHOWS INDUSTRY EVENTS

CRM and AFFILIATE MARKETING
Al AUTOMATION

WEBSITE
STRATEGIC PARTNERSHIPS

SMS TEXT CAMPAIGNS
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Kaplanmobray.com

| “WHAT SHOULD | DO?"
~ “WHERE DO | START?"

“AM 1 DOING ENOUGH?"
“I HAVE NOT CONSIDERED
THAT"

1 DON'T HAVE TIME TO DO

MORE MARKETING"

. “HOW DO | DO THAT?"

“I'M DOING JUST FINE"
“I'DON'T NEED TO DO ANY OF
THAT STUFF”

“MY CUSTOMER WILL ALWAYS
BUY FROM ME"

LIQAI’LAN MOBRAY



MULTI CHANNEL
Q& MARKETING -
: B = | el |

CUSTOMERS WHO BUSINESSES THAT USE
ENGAGE WITH MULTIPLE MARKETING
BUSINESSES ACROSS CHANNELS WITNESS, ON
MULTIPLE CHANNELS AVERAGE, A 24%%
SPEND 30% MORE. INCREASE IN REVENUE




WHAT'S SOMETHING YOU WOULD
LIKE 24% MORE OF?




Email Marketing [@] ) l};}}. i

Types of

Marketing o

Influencer Marketing ﬁ?’] Channels E | Video Marketing
) | .

[3@".@ )
Social Media e ’ ﬁ , Websites and Blogs

ENHANCES SALES PERFORMANCE
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, © HOW MANY MARKETING CHANNELS

l DOES YOUR REP FIRM USETO:
S

¢+« BRAND YOUR REP FIRM

» SHOWCASE YOUR LINE CARD PARTNERS
PRODUCTS AND SOLUTIONS

- DEMONSTRATE YOUR REP'S EXPERTISE

» NURTURE CUSTOMER RELATIONSHIPS

* GROW SALES
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Email Marketing [@] ) l};}}. i

Types of

Marketing o

Influencer Marketing ﬁ?’] Channels E | Video Marketing
) | .

[3@".@ )
Social Media e ’ ﬁ , Websites and Blogs

ENHANCES SALES PERFORMANCE
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MULTICHANNEL MARKETING ENHANCES SALES PERFORMANCE

BUSINESSES THAT USE
MULTIPLE MARKETING
CHANNELS

WITNESS, ON AVERAGE, A
INCREASE IN REVENUE



L%
SurveyMonkey"

SIGNAI.

€
TaidChimp

- mailer

atf
Marketo A Typeform
GetResponse
~ \
“=zendesk % | visoncaca:
» adestra \
Help Scout ORACLE \\ =
\

@freshdesk \
& SHORTSTACK & e
roove iy oo
Khoros
4 N Yo (s
LA ’ \\
walkeralerts page N
__ [O\ ablounciy

BRM{W —\

sysomo'?
\\

B CISION

S outter sproutsocial "R FALCONIO

§ Hootsuite:

1

8
c £ “
28 E 2
oe < &
S ® » =
<a ) g
< S
28 £35 3
7N RN rd
8L 9 O
< O 8 &
& 3
)
oS
3similarWeb Y
soogl : & o
Analyti } > ¢
nalytics s & &
Alexa ol Keyword Planner o &
Analytics ’ = QO
Premium 5009 Gooal N
0008 Trends Search Console L) \©
nalytics S
S 2
i b o
© &
SO
o
o® Né\"
S
Qe Nso“ pe’
I
ead
w
utrea®
\“““er\c % ment
and wios

followerwonk »
Buzzsumé®
& BursStream
onaytica®
Traackr
neustar.
vz Google Marketing Platform

" Data Manageme-4

platforms and

 salesforce. -
0 Audience Targeting

Dtealeat auyoos”
Clicktale’ J

hotjar

Website Interaction

" aging
Customer Mess
and Live Chat and UX Tools
W9 .(e) sonte m
i 2 MovableType Vste ang
\ @ = A L 9emen
HubSpHt
w WIDEN"
o
Ao oI T .
s A IFTT1 %0,
o A Dinstapage . 9 %
g@q gLVl.RNOTL 0/5‘
\{\e‘ ’ # LeadPages ( ey
o &° Devergage A5 .. Cy,
C unbounce S
Do € ooottink el
| FILECAMP
& /
F& > 16 22 %
S &.S S 8. 2%
> % & o z0 2% ©%
S 2 L e g3 R Q
& §o = 2 &1 b2y % C
P = & w @ =0, (R4 > 0,
\ 8 B 2 E °a 3% Lk
® £ g5 27 b %
53 g o S G =
<L gu.; =
546 25
<

f o

iny | @kaplanmobray

Koplonmoercy.com

SOCIAL MEDIA B2B MARKETING
EMAIL MARKETING

PODCASTS
ARTICLES-BLOGS-CASE STUDIES

VIDEQ TESTIMONIALS

SEARCH ENGINE OPTIMIZATION (SEO
WEBINARS

PPC DIGITAL ADVERTISING

YOU TUBE CHANNEL
TRADE SHOWS INDUSTRY EVENTS

CRM and AFFILIATE MARKETING
Al AUTOMATION

WEBSITE
STRATEGIC PARTNERSHIPS

SMS TEXT CAMPAIGNS
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PG ceotonesy g SOCIAL MEDIA B2B MARKETING
e e 3 EMAIL MARKETING
oo 51 mws sbn Un | CNECTORS: ETECH[ L PODCASTS
SSSSSSSSSSSSSSS Forweew e ARTICLES-BLOGS-CASE STUDIES
TTTLEM e VIDEO TESTIMONIALS
SEARCH ENGINE OPTIMIZATION (SEO)
_ Bavooe PPC DIGITAL ADVERTISING

T e YOU TUBE CHANNEL
— L R, il TRADE SHOWS INDUSTRY EVENTS
. O EEEEREEE CRM and AFFILIATE MARKETING
e - Al AUTOMATION
P zle u s scliftoy "R \; o e WEBSITE
STRATEGIC PARTNERSHIPS
e ——— SMS TEXT CAMPAIGNS
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MULTICHANNEL MARKETING ENHANCES SALES PERFORMANCE

—

“IF CUSTOMERS/PROSPECTS
OEMs/DISTRIBUTORS
ENGINEERS CANNOT

FIND/TRUST/REMEMBER/OR

REFER YOU WHERE THEY
ENGAGE IN LOOKING FOR A
SOLUTION, THEY WILL BUY

FROM SOMEONE ELSE”

ARE YOU MARKETING EFFECTIVELY FOR GROWTH?
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MOVE OR SIT
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ADAPT ADOPT EVOLVE
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ADOPT NEW WAYS TO ENGAGE
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- 7 £
ADAPT TO THE CHANGING LANDSCAPE
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Ak

EVOLVE TO CREATE FUURE GROWTH
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OPPORTUNITY.
CHOICE.
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SOCIAL MEDIA B2B MARKETING
EMAIL MARKETING

PODCASTS
ARTICLES-BLOGS-CASE STUDIES

VIDEO TESTIMONIALS

SEARCH ENGINE OPTIMIZATION (SEO
WEBINARS

PPC DIGITAL ADVERTISING

YOU TUBE CHANNEL
TRADE SHOWS INDUSTRY EVENTS

CRM and AFFILIATE MARKETING
Al AUTOMATION

WEBSITE
STRATEGIC PARTNERSHIPS

SMS TEXT CAMPAIGNS
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IMPROVE YOUR STRATEGIC
POSITIONING

DELIVER VALUE-ADDED SERVICES

BUILD STRONG RELATIONSHIPS
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MARKETING MIX

‘d% Products \

The good or service
that meets customer
needs and wants

4PS OF
MARKETING

Q Price

The amount of money
customers must pay to
acquire the product

)
NI

Place

The distribution
channels used to
deliver the product to
customers

Promotion %@

The activities &
strategies used to raise
awareness and
persuade customers to
buy product

foiny | @kaplanmobray

Kaplanmobray.com

PRODUCTS
PLACEMENT
PROMOTION

PRICING

LIQAPLAN MOBRAY



PROFESSIONALr PARTICIPATORY.,
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CUSTOMERS WHO ENGAGE WITH BUSINESSES
ACROSS MULTIPLE CHANNELS SPEND 30°% MORE

MULTI-CHANNEL
- MARKETING ;-
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ARE YOU
FUTURE PROOFING
I YOUR BRAND?

ARE YOU BUILDING
A COMPETITIVE
ADVANTAGE?
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v

MULTI CHANNEL MARKETING-KEEPS YOU RELEVANT

[(KJAPLAN MOBRAY



HIGHER SALES
GREATER RETENTION
MORE REFERRALS
INCREASED GROWTH
FAVORABLE BRAND




WE DID IT!!

WE WON!

\
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WE GOT THE
CONTRACT!
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ARE YOU SITTING
UNDER THE TABLE?
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SALES GROWTH

CUSTOMER
RETENTION

REFERRALS

COMPETITIVE
ADVANTAGE

BRAND
CREDIBILITY

HIGH FIVE MARKETING STRATEGIES

UAPLAN MOBRAY




« WEBSITE oPTIMIZATION, SOCIAL MEDIA
MARKETING AND LINKEDIN

 EVIAIL MARKETING, CRM AND AUTOMATION

c THOUGHT LEADERSHIP AND CONTENT
MARKETING

* VIDEO MIARKETING AND PERSONALIZED
VIDEO OUTREACH

- SOCIAL MEDIA B2B MARKETING
AND SALES FUNNEL OPTIMIZATION

"HIGH FIVE" — MARKETING STRATEGIES
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WEBSITE — SOCIAL MEDIA B2B —LINKEDIN
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PEOPLE MEET YOU BEFORE THEY MEET YOU
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gc EI.ECTR\O /ﬁ 4 | ' ~ Oif @ ove  COMPANYPROFILE  SUPPLIERS  GALLERY  CONTACT

v WELCOME CONTACTUS

C C Electro is a responsive, (317) 612-5000
proaciive, technical sales and info@ccelectro.net
markefing organization that 745N, Senate Ave
specializes in electronic Indianapoli, IN 46202
components. v

ADAM=
i3 ABRACON =TECH

About

\ ‘ \ Aftion l‘;lecn‘onics
ACTION ELECTRONICS Willumsberg, VA 23185

Phone: (757) 229-1880
Email: action-electronics@cox.net
Hours: Mon-Fri 9AM-4:30PM Sat 9AM-12Noon

C C Electro develops re

Vintage Audio Restoration ~ Stereo Repair  Items For Sale  No Television Repair  Contact Us  Driving Directions

Providing Professional Electronic Repair Services To
Williamsburg Virginia And The Surrounding Communities

Same Ownership And Operating From The Same Location Since 1972

We Service Carry In Items ONLY. We Do Not Accept Shiooed In Items.

anereo Repair, Vintage, and Classic audio equipment repair and restoration (Amplifiers, Tuners,
Receivers, Turntables, Reel to Reel and Cassette Tape decks, Speakers, Etc)

Sales of restored Vintage and Classic audio equipment

Kruvand Headquarters

Sales, Support & Operations | Dallas, Texas

Light Industrial Electronic & Electro-Mechanical Repair

Electronic Troubleshooting and repair at the component level

Founded in Dallas, | el

markets for

locations of our ¢

eling our principal's initiative

Qur headguarters serves as the U.S 3 hub and management of all Kruvand operation

100% 6 11 6

Employee Executives Outside Sales Inside Sales

f @ in ¥ © | @kaplanmobray Kaplanmotbray.com [KJAPLAN MOBRAY




Distributors Representation Contact
BSCQ Brandel-Stephens & Co.

Marketing Engineers

R

‘ F?Jiﬂ‘iﬂmuvluwui;uw

(s
/ PRODUCT LINES ~ ABOUT UsS SALES TEAM

Compatible

ENGINEERING REPRESENTATIVES
SERVING THE MIDWEST

=== | ELECTRONICS MANUFACTURERS' REPRESENTATIVES SUPPLYING
S ELECTROMECHANICAL COMPONENTS FOR KEY INDUSTRIES

Control Sales: Your Resource for Design-In Solutions

403 - 3

foiny © | @kaplanmobray Kaplanmobray.com [KJAPLAN MOBRAY




DOES YOUR WEBSITE
INSPIRE TRUST?

DOES YOUR WEBSITE

INFLUENCE SALES?




'« YOUR WEBSITE/LINE CARD CREATES A
FIRST IMPRESSION AND MAY REVEAL
THE STANDARD AND QUALITY OF
YOUR FIRM, REPS AND PARTNERS

« CUSTOMERS LOOK AT WHAT OTHERS
SAY AND SHARE ABOUT YOU

= g * SEARCH ENGINE OPTIMIZATION (SEO)
_— OPTIMIZES YOUR SITE TO BE FOUND
ON THE INTERNET

_— - VIDEO ON WEBSITES INCREASE SALES
AND ENGAGEMENT

LIQAIDLAN MOBRAY



ARE YOU

i
-
0
<
—
~
>
<

ARE YOU A
REWARD?




BE A REWARD TO

YOUR STAKEHOLDERS




FIRST IMPRESSIONS CREATE PERCEIVED VALUE
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FIRST IMPRESSIONS CREATE PERCEIVED VALUE
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FAVORABLE IMPRESSION _ Ig‘.\DELIVER A DESIRED SOLUTION

A UNIQUE WAY TO BE REMEMBERED ‘ RELEVANT
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- VIDEO ON WEBSITES INCREASE
SALES AND ENGAGEMENT

- ADDING A VIDEO TO A LANDING
PAGE CAN BOOST CONVERSION
RATES BY UP TO 80%

 WEBSITES FEATURING VIDEOS
EXPERIENCE A 41% BOOST IN
ORGANIC SEARCH TRAFFIC
COMPARED TO THOSE WITHOUT
VIDEO CONTENT

WEBSITE — VIDEO SEARCH ENGINE OPTIMIZATION

LJAPLAN MOBRAY
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C C Electro is a responsive, (317) 612-5000
proaciive, technical sales and info@ccelectro.net
markefing organization that 745N, Senate Ave
specializes in electronic Indianapoli, IN 46202
components. v
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About

Action Electronics
ACTION ELECTRONICS Vilismsbarg, VA 2318
Williamsburg, VA 23185
Phone: (757) 229-1880
Email: action-electronics@cox.net
Hours: Mon-Fri 9AM-4:30PM Sat 9AM-12Noon

C C Electro develops re

Vintage Audio Restoration ~ Stereo Repair  Iltems For Sale  No Television Repair  ContactUs  Driving Directions

Providing Professional Electronic Repair Services To
Williamsburg Virginia And The Surrounding Communities

Same Ownership And Operating From The Same Location Since 1972

We Service Carry In Items ONLY. We Do Not Accept Shiooed In Items.

anereo Repair, Vintage, and Classic audio equipment repair and restoration (Amplifiers, Tuners,
Receivers, Turntables, Reel to Reel and Cassette Tape decks, Speakers, Etc)

Sales of restored Vintage and Classic audio equipment

Kruvand Headquarters

Sales, Support & Operations | Dallas, Texas

Light Industrial Electronic & Electro-Mechanical Repair

Electronic Troubleshooting and repair at the component level

Founded in Dallas, |

markets for

locations of our ¢

s, meeting our principal’s initiative

Qur headquarters serves as the U.S. sales hub and management of all Kruvand operation

100% 6 11 6

Employee Executives Outside Sales Inside Sales
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Distributors Representation Contact
BSCQ Brandel-Stephens & Co.

Marketing Engineers

R
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(s
/ PRODUCT LINES ~ ABOUT UsS SALES TEAM

Compatible

ENGINEERING REPRESENTATIVES
SERVING THE MIDWEST

=== | ELECTRONICS MANUFACTURERS' REPRESENTATIVES SUPPLYING
S ELECTROMECHANICAL COMPONENTS FOR KEY INDUSTRIES

Control Sales: Your Resource for Design-In Solutions

403 - 3
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3 QUESTIONS FOR REPS

1. HOW DO MOST PEOPLE FIND YOU
AND YOUR REP FIRM TODAY?

2. WHATIS THE MOST CONSISTENT
ATTRIBUTE THAT YOU ARE
KNOWN FOR ACROSS SOCIAL
MEDIA MARKETING CHANNELS?

3. WHAT WOULD YOUR
CUSTOMERS SAY IS YOUR FIRM’'S
BIGGEST STRENGTH?

LIQAIDLAN MOBRAY



3 QUESTIONS FOR REPS

1. HOW DO MOST PEOPLE FIND YOU
AND YOUR REP FIRM TODAY?

2. WHATIS THE MOST CONSISTENT
ATTRIBUTE THAT YOU ARE
KNOWN FOR ACROSS SOCIAL
MEDIA MARKETING CHANNELS?

3. WHAT WOULD YOUR
CUSTOMERS SAY IS YOUR FIRM’'S
BIGGEST STRENGTH?
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Go gle

ALWAYS GOOGLE YOUR NAME
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ChatGPT

°0- Examples

ing in simple
plain quantum computing I simp
terms' =

HEX

\d's
'Got any creative ideas forai0yearo
birthday?"

"How do | make an HTTP requestin
Javascript?" 2

4 Capabilties

ers what user said earlier in the

Rememb -

conversation

PRACTICE
ChatGPT
PROMPTS

+ WHO ARE THE MOST

REPUTABLE MANUFACTURING
REPRESENTATIVE FIRMS FOR
MICROCHIPS IN THE WEST
REGION?

WHAT ARE SOME OF THE BEST
MARKETING CHANNELS TO
SHOWCASE MY
MANUFACTURING REP FIRM'S
CREDIBILITY OVER MY
COMPETITORS?

WHAT ARE THE TOP 5
CONCERNS FOR ELECTRONICS
INDUSTRY ENGINEERS TODAY
WHEN SOURCING PARTS?

[KJAPLAN MOBRAY



PEOPLE MEET YOU BEFORE THEY MEET YOU
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SALES IMPROVEMENT: OVER 70% OF B2B
MARKETERS REPORTED IMPROVED SALES AFTER
UTILIZING SOCIAL MEDIA IN THE PAST YEAR.

LEAD GENERATION: LINKEDIN HAS PROVEN TO
BE A VALUABLE PLATFORM, WITH 4 IN 5 B2B
LEADS COMING FROM THE SITE.

CONTENT DISTRIBUTION: 90% OF B2B
MARKETERS HAVE USED SOCIAL MEDIA

A PLATFORMS TO DISTRIBUTE CONTENT, MAKING
oomm@o = 1T THE MOST POPULAR CHANNEL FOR CONTENT
S DISSEMINATION.

BZB SOCIAL MEDIA MARKETING AND LINKEDIN g




Linkedm 2-4 POSTS PER WEEK~ %
: INDUSTRY EXPERTISE

~ LINE CARD PART
o Mention gEEEas SOLUTI%EI\Tg
Search A% ‘

Share

Com REP FIRM SUCC
ment STEAM MEMBER sy anil (

'.,E..‘.'.:;:.-i,.«':‘r‘ Schule 2 - ear ybird cofiee
Stuttgart, B3 jen-Wu nemberg
Sermany - 500+ connections
open to job opportun ities e
ike IS

Only recruiters
Searchnng for a u,act deve\oper avai lllllllll a Re c
S e e o e ommend

KJAPLAN MOBRAY



SUBSCRIBE TO MY

~ »\ YouTube

CHANNEL

' @your channel name

WEBSITE VIDEOD — SEARCH ENGINE OPTIMIZATION




Talk Wit

THOUGHT ~
LEADERS | 81% OF MARKETERS REPORT
= 2 THAT VIDEO DIRECTLY

~ INCREASED SALES

- 93% OF MARKETERS REPORT
THAT VIDEO HELPED THEM
ACQUIRE NEW CUSTOMERS

AN

foiny | @kaplanmobray LIQAP'LA'N' MOBRAY



[KJAPLAN MOBRAY

AR A

+
JN
M
«ﬁ%ﬁ\\»
R
<\ J Al A

A
AL . ! :
-
) - i )‘
: s [ M
A . ) p , o
. ) & It
£ ; "
! | , >
, A €/¢ 8
\ s
() y “
: r y
A e
. /
F *la
s \
: - J
4
\ ¥

Kaplanmobray.com

il ot |

%,

foiny | @kaplanmobray



,l\t].()n el ec U'On iCS ASTRON ELECTRONICS, INC.
.

o: (714) 891-8971

1 Astron@astron1.com

| ES——— S me—)
Acumentrics =TECH
RUSTED POWER INNOVATIONS _‘ V Charge!

POWER BACKUP & DISTRIBUTION: Rugged UPS | Power Distribution Unis | CUNNEC‘T”RS Boord oy | EAKE ['\ Fiber Qpic | ‘
pring Loaded & Magnet | Transceivers | Waterproof | Antennas |
F-
SEMICONDUCTORS: IGBT | S | Power MOSFETs | ANDERSON
PGWER
L=M™M POWER CONNECTORS: Wire-to-Wire | Wire-to-Busbar | Wire-to-Board
— Board-to-Board | Busbar-to-Busbar | Wire-to-Pa |

o
TRANSDUCERS: Current Transducers | Voltage Transducers | 14 E*SWITCH"

Fuji Electric

SWITCHES: Anti-vandal | Capacitive | Detector | Dip | Keylock |
| Pushbutton | Rocker | Rotary | Slide | Snap Action |

Z
4 4|||

MAGNETICS: Toroid Mour

o5 s | B .G s MegaPhase
RF CONNECTORS & CABLES: Test & Measurement Cables | ectors
POWER DISTRIBUTION: Bus Bars | Flexible Power Cable f
: T PRINTEC

’ INTERFACE: Flexible PCE vi
SURGE spacitive Technology | Touch Screen Technolog

CAPACITORS: Ceramics | Electrolytics | Film | Super Capacit Electronics
DISCRETE SEMICONDUCTORS: Rectifier | Diodes | ESD | TV
BITECH: Potentiometers | Encoders | Trimmers | Steering Sensor
Electronics S e———— ,‘ \nsistors | Visible _'

POWER SUPPLIES: Industrial | Med

RESISTORS: Industrial | Military ace EMI & RFI SHIELDING

#SPIRA
“‘Y. S. TECH , }

COOLING PRODUCTS: AC Fans | | Cross Flow Fans | Fan Guard

Zews XGF

sssssssssssssss

EMI GASKETS: Groove Mounted | Surface Mounted | Honeycomb Filter

BATTERIES: Alkaline | Lithium Manganese | Lithium Thiony PCB SHIELDS: Snapshot | Surface Mount | Snap-on | Lightweight Board

astron1.com | [ linkedin.com/company/astron1 Celebrating 30 years of defining representation.

foiny | @kaplanmobray

YOUR WEBSITE AND YOUR LINE CARD
SHOULD REPRESENT THE QUALITY OF
YOUR REPS, FIRM AND PARTNERS

WHAT DIFFERENTIATES YOUR REP FIRM
FROM YOUR COMPETITION

»  SHOWCASE YOUR LINE CARD

- DEMONSTRATE YOUR REP'S
EXPERTISE AND SOLUTIONS
BUILD RELATIONSHIPS

Kaplanmobray.com LIQAPLAN MOBRAY
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'S YOUR
UPER POWER?
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BE OR CREATE A
“LUMINARY"
FOR YOUR REP FIRM

THOUGHT LEADERSHIP CONTENT MARKETING

oooooooooooooo



i Captain Obvious

WHO IS YOUR
CAPTAIN OBVIOUS?

I/"

THOUGHT LEADERSHIP — CONTENT MARKETING

Kaplanmobray.com
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WEBINARS
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THOUGHT lEAD‘ERSHIP CONTENT 'MARKETING

Kaplanmobray.com
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65% OF BUYERS SAY THOUGHT
LEADERSHIP SIGNIFICANTLY CHANGED
THE PERCEPTION OF A COMPANY MAKING
THEM MORE LIKELY TO DO BUSINESS
WITH THEM.

60% OF DECISION MAKERS SAY THOUGHT
LEADERSHIP CONVINCED THEM TO BUY A
PRODUCT OR SERVICE THEY WEREN'T
PREVIOUSLY CONSIDERING

”»

THOUGHT LEADERSHIP — CONTENT MARKETING

Kaplanmobray.com
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DO YOUR EMAILS
BRING DELIGHT TO
YOUR CUSTOMERS?

EMAIL MARKETING Al AUTOMATION PERSONALIZATION




REVENUE INCREASE: MARKETERS
UTLIZING Al FOR EMAIL PERSONALIZATION
HAVE EXPERIENCED A 41% INCREASE IN

REVENUE
- _ CUSTOMER RETENTION: USING AI'IN
#foryou EMAIL MARKETING CAN IMPROVE
N CUSTOMER RETENTION RATES BY 55%

HIGHLIGHTING ITS EFFECTIVENESS IN
FOSTERING CUSTOMER LOYALTY

ibd

—

EMAIL MARTING Al AUTOMATION PERSONALIZATION

Kaplanmobray.com

-

foiny @kaplanmobray
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VE OF EXCELLENCES®
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« WEBSITE oPTIMIZATION, SOCIAL MEDIA
MARKETING AND LINKEDIN

 EVIAIL MARKETING, CRM AND AUTOMATION

c THOUGHT LEADERSHIP AND CONTENT
MARKETING

* VIDEO MIARKETING AND PERSONALIZED
VIDEO OUTREACH

- SOCIAL MEDIA B2B MARKETING
AND SALES FUNNEL OPTIMIZATION

"HIGH FIVE" — MARKETING STRATEGIES
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