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About Us
ERA CONFERENCE
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An Evolving Market.



95% of B2B buyers are ‘out-market’ at any 
given time.

“ 

The B2B Institute, LinkedIn 
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Engineers spend 66% of their buying journey 
conducting independent online research 

before engaging with sales representatives.

“ 

State of Marketing to Engineers 2024, Global Spec 
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81% of buyers select their preferred vendor 
before contacting suppliers.

“ 

2024 B2B Buyer Experience Report, 6Sense
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The typical B2B tech buying process involves 
6-10 individual stakeholders with unique 
content needs and channel preferences.

“ 

B2B Buying; How CMOs optimize the journey, Gartner
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Financial

Breadth of Buyers
ERA CONFERENCE
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Compliance & 
Quality

Procurement & 
Supply Chain

Managerial
Engineering 
& Technical



The Content Tsunami: 81% of B2B 
marketers are now regularly using AI 

tools to generate content.

“ 

Content Marketing Institute
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Understanding Engineers.



Typical Electronics Engineer | Professional Traits 
ERA CONFERENCE  

Alex Chen
Design Engineer 
The Analytical Problem Solver
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Core Characteristics
Alex is analytical, expressive and social.

Exciting Challenges 
He is motivated by  solving novel problems 
and designing systems that push boundaries 
in efficiency and reliability.

Frustrations
Alex gets frustrated by the lack of detailed 
documentation, misleading product 
specifications, or delays in vendor support.

Decision-Making Style
Alex is data-driven and logical, preferring 
evidence-based decisions, and approaches 
new solutions cautiously and methodically.

Key Values
He prioritizes accuracy, transparency, and 
long-term reliability when evaluating products 
or solutions.

Balancing Innovation
Alex is open to exploring innovative solutions 
but ensures he aligns with project timelines, 
budget constraints, and practical applications.

Problem Solving Approach
His analytical approach involves breaking 
down problems, thorough research, and 
iterative solution development.

Trusted Sources
Alex relies on reputable technical publications, 
vendor datasheets, peer-reviewed forums, and 
expert white papers, cross-referencing 
information for validation.

Knowledge Consumption
He prefers a mix of written materials, such as 
datasheets and white papers, and practical, 
visual content, like tutorials and demos.



Typical Electronics Engineer | Personal Traits 
ERA CONFERENCE  

Alex Chen
Design Engineer
The Analytical Problem Solver
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Channel Preferences
ERA CONFERENCE
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Effective Content Strategies and Preferences
ERA CONFERENCE
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● Skills Gaps

● Budget Constraints

● Time-to-Market Pressure

● Keeping Up with Technology

Most Pressing Challenges for Engineers
ERA CONFERENCE
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● Distributor Websites Dominate

● Procurement Teams Play a Key Role

● Sales Reps for Complex Purchases

● Growing Interest in Online Marketplaces

Preferred Purchasing Methods
ERA CONFERENCE
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Engineers’ Buying Journey.



Sales and Marketing in the Dark
ERA CONFERENCE
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Modern Day Buyer’s Journey | The Reality
ERA CONFERENCE
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● Traditional marketing theories 
are struggling to keep up with 
changing buyer behaviors.

● Funnel shaped or linear buying 
processes in B2B / tech are a 
thing of the past. 



Alex’s Buyer Journey 
ERA CONFERENCE  

Alex Chen
Design Engineer
The Analytical Problem Solver
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Feelings  
• Motivated by solving previously unsolved problems 
• Analytical and empowered by innovation 
• Often engaged in electronics even during personal time

Fuels 
• Product quality 
• Guarantees about product lifecycle and long-term availability 
• Compliance with regulatory guidelines
• Service reliability and ease identifying/finding/securing parts 
• Limiting the number of suppliers

Frictions 
• Keeping costs low without compromising quality  
• Difficulty finding parts and distribution, as well as navigating component lead times
• Timely access to product information
• Keeping up to date with supplier landscape and complex supply chains 
• Finding suppliers that meet global requirements around business continuity and R&D 
• Ensuring suppliers meet regulatory requirements and CSR guidelines



DISCOVER
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LEARN SELECT/WINNOW PROTOTYPE BUY EXPAND
(Unaware/Curious) (Engage/Educate) (Needs, Services, Solutions) (Trial/Evaluate) (Procure/Order) (Renew/Upsell)

Feelings

Fuels

Frictions

Messaging

Existing Content

Content

Channel

Experience Map



Emerging Trends.



General Best Practice
ERA CONFERENCE

Start With a Coherent Story
Define your narrative - focus on customer 
value and competitive advantage. 

Provide Accessible Content
Ensure SEO / GEO-optimized, ungated, 
and detailed technical resources.

Use a Variety of Platforms
Focus on earned media in technical 
publications, vendor websites and social 
channels, podcasts, webinars and more.

Personalize Content
Where possible use audience data to 
personalize content for different target 
groups..

Enable Validation
Include reviews, testimonials, and expert 
opinions in your content.

Measure and Refine Continuously
Leverage analytics, surveys, and feedback 
to optimize strategies.
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Emerging Trends | Generative Engine Optimization (GEO)
ERA CONFERENCE
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Emerging Trends | Power of Community-Driven Marketing
ERA CONFERENCE
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r/electronics

Over 70% of engineers use social media and community platforms to connect with peers, share knowledge, and stay updated with industry trends

Electronic circuits at the component-level

Discussion and news about component-level 
electronic circuits.

1.3M
Members

24
Online

Top 1%
Rank by size

Awesome Electronics

A curated list of awesome resources for 
Electronic Engineers and hobbyists

Electrical Engineering

Welcome to the Electrical Engineering 
server! We’re a server for talking about 
electrical engineering, its subfields like 
electronics, power, signal processing, and so 
on, and related engineering fields! We are 
part of a larger network of science servers on 
Discord dedicated to science and 
mathematics. 

3,382
Online

16,285
Members



Emerging Trends | Influencer Marketing
ERA CONFERENCE

27



Emerging Trends | Technical Depth Meets Visual Storytelling
ERA CONFERENCE
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Synthetic Engineer 
Q&A.



Methodology

Content Extraction 
and Parsing (PDF 

Decks)

Extract Engineer 
and Relevant 
Background 
Information

Draft an EE Insights 
Report (based on all 

the relevant 
information 

extracted related to 
EEs)

Generate a list of 
personas with 

varying attributes 
curated from the 

report

Persona Enhancement: Further 
context and background derived 

from supporting web research

1 2 3 4 5

AI AI AI AI

Persona Generation: Generate a 
persona profile with 

demographic, psychographic 
etc… traits

AI

6

Gemini OCR NLP OpenAI 
Reasoning

OpenAI 
Reasoning

Web Crawl + 
OpenAI 

Reasoning

OpenAI 
Reasoning

Input Sources:
2024 B2B Thought Leadership Impact Report, Edelman and LinkedIn; 2024 B2B Buyer Experience Report, 6sense; Decoding Engineer Preferences, Elector and Trew Marketing; Industry 
Insights Report 2024, Automate UK; 2024 State of Marketing to Engineers, GlobalSpec and Trew Marketing; Silicon 100, EE Times; Lead Nurturing and Acceleration Benchmark Survey, 
DemanGen Report; The Growth CMO Report 2024, CMO Alliance; Digital News Report 2024, Reuters; Science Education Tracker 2023, Verian, Royal Society and Engineering UK; 
Sustainability in B2B, LinkedIn; Superpowers Index, Dentsu; The B2B Marketing Benchmark, LinkedIn and Ipsos

 



Synthetic Persona Demo

ERA CONFERENCE
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Q&A
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Thank you 


